De 'Factor C'-methodiek
van de Rijksoverheid

- CommunicatieRijk (Rijksoverheid)
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strategie & communicatie
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1. Doel

1

2. Initiatief
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3.Fase
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4. Maatregelen
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1. Actoren
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2. Krachtenveld
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3. Relaties
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4. Betrokkenheid
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1. Doelgroepen
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4. Frame
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1. Luisteren
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2. Antwoorden
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3. Koepelverhalen
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4.Toon

Aanpak

1. Middelen
2. Afzender
3. Kalender

4. Organisatie



